
An Introduction



Who We Are & Why We’re Different

Otto & Friends is a full-service public relations, digital marketing and branding agency. We help 
you reach your clients and users wherever they are, using the tools you need to get there.

Communicating with your audience authentically and with the big picture in mind can transform the way they 
interact with your brand. And every interaction they have with you informs their opinion and behavior. Our expertise 
helps you shape and guide these interactions, whether they’re on social media, in the press or IRL. 

Integration is key to every aspect of our business. No matter the scope of the project, we tap into team members 
from each of our disciplines to brainstorm and ideate. This allows us to tailor our approach to your objectives and 
goals with a 360° view of the work - not just one piece of the puzzle.

We’re committed to achieving excellence, exemplifying authenticity, leading with integrity and transparency, and 
working collaboratively, respectfully and successfully.



Our Values

Our values guide how we work as a team and how we ground our work with each client. They steer us 
to the Who, What, When, Where and, most importantly, Why of consumer behavior.

AUTHENTICITY

When we work and live as our authentic 
selves, we uncover valuable perspectives 

and truths from our experiences and 
communities. 

TRANSPARENCY

True authenticity leads to transparency. We 
encourage our clients to be completely 

open with us. As your advocates and 
confidantes, we promise to do the same.

COLLABORATION

On a foundation of authenticity and trust, 
we work side-by-side with you, every step 
of the way, to help you achieve your goals. 

BALANCE

Work-life balance is embedded in our 
company culture. We come to the table 
energized, focused and ready to achieve 

your goals.



What We Do (Is What You Need)

Each client, each product and each announcement is unique; no singular avenue of communication can reach 
everyone you need to hear your story. To maximize potential, we combine traditional and non-traditional practices to 
boldly service and complement your brand.

BRAND STRATEGY | LANDSCAPE AUDIT & ANALYSIS, STRATEGY DEVELOPMENT, PROGRAM RECAP & ANALYSIS, 
SPONSORSHIP OPPORTUNITIES  

MEDIA RELATIONS | EARNED MEDIA OPPORTUNITIES, EXPERT POSITIONING, PRESS KIT DEVELOPMENT. MEDIA TRAINING, 
SPEAKING/EVENT OPPORTUNITIES

SOCIAL MEDIA | REAL-TIME MANAGEMENT & MAINTENANCE, CONTENT CREATION, SEARCH ENGINE OPTIMIZATION & 
MARKETING, DIGITAL ADVERTISING

WEB DESIGN & DEVELOPMENT | RESEARCH & STRATEGY, CREATIVE WORKSHOPS, CONCEPT DEVELOPMENT, 
DESIGN BUILDOUT

SMALL BUSINESS SUPPORT | WE CAN SCALE ALL OF OUR SERVICES TO MEET THE BUDGETS AND NEEDS OF SMALL 
BUSINESS AND NONPROFITS.

BRANDING & DESIGN | RESEARCH & DISCOVERY, DESIGN CONCEPT & DEVELOPMENT, BRAND TOOLKIT & GUIDELINES, 
PRINTED MATERIALS & ASSETS



Our Experience



Client Experience

We pride ourselves on the diversity of our client roster.

The network that we’ve cultivated allows us to keep a pulse on ever-evolving conversations - earned, 
owned and digital - to strategically create a variety of potential avenues and angles to explore on an 
ongoing basis.

We believe that the audience for your story should not be limited to your primary industry. Our broad 
experience allows us to expand the network that we tap into regularly, no matter the discipline. The 
following pages include snapshots of the clients we’ve worked with on projects big and small, 
project-based and long-term.



BRANDS OTTO & FRIENDS
HAS WORKED WITH

Autism Speaks
Ad Council
American Theatre Wing
ART SMART
Bilingual Bebe
Buffalo Maritime Center
Coastal Aviation Group
FDR Four Freedoms

Park Conservancy
Goethe-Institut New York
Higharc
Invisible North
Jason Mitchell Kahn & Co.
Little Dipper Farm
Guidance From Gratitude
Lordstown Motors
Marriott International

Merchants Fleet
Motto
OnePlus
Onward: A Post-Breakup

Concierge Service
Open Squash
The PERT Consortium
Revactin
Royal Caribbean
Straight Forward:

A New Musical
True Colors United
The Tylt
Vanguard Theater

Company
VideoOut
Virgin Voyages



BRANDS OUR TEAM HAS
WORKED WITH

The Actors Fund
Allied Live
American Egg Board
Canon
Capital One
Cirque du Soleil
Dear Evan Hansen
Diageo
General Electric
Grand Central Partnership
Grey New York
Heinekin
Levi Strauss & Co.
LG Electronics
Lincoln Center
Manhattan Theatre Club
McCormick & Company
Meals on Wheels
Motion Picture Assoc. of America
National Park Foundation
National Restaurant Association

Education Fund

Newtown Action Alliance
One World Observatory
The Phantom of the Opera
RapidSOS
Rock of Ages
Southern Poverty Law Center
Springhill Suites
STOMP
Swedish Tourism Board
Target
TAZO
TED
The Tony Awards
UN Women
UNICEF
Unilever
The Vatican
Verizon
The Walt Disney Company
The Webby Awards
WICKED The Musical



AWARDS OUR TEAM HAS WON

AVA Digital Platinum Awards
Cannes Lions
Clio Awards

D&AD Pencil Awards
Effie Awards

The One Show Awards
PR News Platinum Awards
PRSA Bronze Anvil Awards

PRSA New York Big Apple Awards
PRWeek Awards

She Runs It Changing The Game 
Awards

Shorty Awards
Shorty Social Good Awards

The Telly Awards
The Webby Awards



Working Together



Let’s Get Started

Otto & Friends is equipped to work in a variety of ways. Whether you are a start-up, a growing small 
business or a non-profit organization, we can tailor our working relationship to achieve your goals.

RETAINER
Building brand awareness is a long game. Setting up your company for long-term success does not 
happen overnight. A monthly retainer can include everything from our full slate of public relations and 
digital services to an “á la carte” menu that is best suited to meet your needs. 

PROJECT-BASED
For the capabilities and skills your company may not have in-house, or to supplement and support 
your in-house efforts, we can be a solution. If you a have specific need in the life of your business (e.g., 
task, event, milestone moment), we can strategically activate around it to get attention and gain 
traction. 

CONSULTATION
Consider us your on-call, how-to expert! For as little or for as long as you need, our team can guide, 
teach and support you by acting as advisors to ensure your brand’s success.



What We’re Proud Of



MARRIOTT #LOVETRAVELS 
BEYOND BARRIERS 

SERVICES PROVIDED
● Brand Strategy
● Media Relations

As an extension of Marriott’s purpose-driven marketing platform, we 
launched #LoveTravels Beyond Barriers to celebrate and support the 
next generation of leaders championing causes aligned with the 
brand’s values. Over the course of a year, we invited journalists and 
influencers to attend a series of events designed to spark 
conversations with travelers and activists in an effort to drive action 
and discussion of how to break through the barriers that divide.

From NYC to Atlanta, Los Angeles to Puerto Rico, attendees gained 
firsthand access to the work and impact of young changemakers 
actively working to break down barriers in diverse communities.

OUR RESULTS
- 50+ earned placements 
- 446,302,604 earned media impressions
- 436,448,607 social media impressions
- 100% positive sentiment across all campaign coverage
- Coverage in a variety of media outlets including: The Advocate, 
Conde Nast Traveler, Essence, Forbes, PEOPLE, USA Today and Variety



FDR FOUR FREEDOMS PARK 
#ASCENDWITHPRIDE

SERVICES PROVIDED
● Media Relations
● Social Media Strategy
● Content Planning & Community Management
● Event Strategy

To coincide with WorldPride 2019, Four Freedoms Park Conservancy 
turned the park’s monumental staircase into NYC’s largest Pride Flag 
– a 12x100’ invitation for all to #AscendWithPride. As part of the 
celebration, and to drive awareness for the park, we produced a 
family-friendly event, including food trucks, Drag Queen Story Hour 
featuring books about diversity and inclusion, VideoOut filming 
coming out stories, and HeadCount registering guests to vote.

FDR’s great-granddaughter was also on site to speak with media 
about the park and how it inspires each generation to define and 
defend our essential human freedoms..

OUR RESULTS
- 20K+ total visitors during the two-week activation
- 15% visitor increase over the entirety of the previous June
-  1.6B+ earned media impressions, with coverage in every major 
NYC-based media outlet
- Highest traffic & views across all official digital platforms



LORDSTOWN MOTORS 
LORDSTOWN WEEK 2021

SERVICES PROVIDED
● Media Relations
● Social Media Strategy
● Executive Positioning
● Crisis Management

After a damaging report impacted the company’s share price and 
public opinion, we conceived and hosted Lordstown Week at the 
company’s Ohio headquarters to give media, investors, analysts, 
customers and partners firsthand access to see how the plant was 
being retooled to produce the Endurance all-electric pickup truck.

Our team utilized a mixture of earned and owned media strategies, 
culminating in “Live From Lordstown Week,” a virtual recreation of the 
experience, including a factory tour, a “ride-along” in the Endurance 
and a Q&A with Lordstown Motors’ management team.

OUR RESULTS
- 20+ top-tier national and regional media outlets 
- 850+ earned placements 
- 2.9B+ earned media impressions
- 84% positive/neutral sentiment across all event coverage
- 5.4M+ social impressions



THE PERT CONSORTIUM 
PERTCONSORTIUM.ORG

SERVICES PROVIDED
● Website Design & Development
● User Experience & Flow
● Content & Copy Consultation
● Company + Employee Bios

The PERT Consortium is a nonprofit organization that intends to guide 
and influence pulmonary embolism (PE) care and research in 
institutions across the U.S. – and will be the driving force behind 
increased survival rates and the future of PE treatment.

When auditing the website, we interviewed key stakeholders to learn 
more about the short and long term goals for the organization, as 
well as what they like and don’t like about the current site and how it 
functions. 

OUR RESULTS
Overwhelming board approval… 

We developed a phased approach to the website, starting with 
streamlining the site on the backend and elevating the look and user 
experience of on the front end. As PERT continues to grow, so will the 
website, introducing new features, pages and enhancements.



@ottoandfriends

www.ottoandfriends.com

We are proud to be an LGBTQ- and female-owned TIer 1 + Tier 2 supplier.


